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I just wanted to thank you again for 
your help.  We just passed the 
1,000 mark for forum posts this 
morning, and it’s only been 2 
months! 

 

 

 

Executive Summary  

An international tool manufacturer hired IM Think Tank to redesign 
one of their lead generation websites and create an online 
community to increase engagement and brand awareness. We 
worked with the marketing department to strategically redesign and 
configure an online community utilizing WordPress and BuddyPress. 
Today, the parent company continues to utilize this user-friendly 
environment to advertise products and to run incentives and 
contests in order to encourage brand loyalty. Within 2 months of 
going live, the online community had already surpassed 1000 forum 
posts. They were extremely happy with the results and the website 
received the 2013 American Web Design Award by Graphic Design 
USA.  
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Challenges 

The main goals of the project were to 
increase brand loyalty and to generate 
leads and nurture the decision makers in 
the buying process.  

The previous website was outdated 
and although they had lots of great  
content, including demonstration 
videos, their competitor’s online  
community sites were growing in 
membership and they felt they were 
losing an opportunity to grow their 
audience. 

How Product Helped 

The website was designed to provide value 
for the end users, one of the buyer personas 
included a detailed sketch of professionals 
who influenced buying decisions.  

We did an extensive market analysis 
looking at the features of similar 
competitor's websites and came up with a 
strategy to attract members and provide a 
user experience (forum) that would be 
engaging and useful for the members.  

An important part of the strategy also 
included SEO techniques because one of the 
issues with an online community is that 
much of the user generated content is 
located in the membership area so we 
wanted to make sure that we included 
plenty of fresh and ongoing content that 
would be easily accessible to potential 
members as well as search engines. 
 

 

Results, Return on Investment and Future Plans  

• The website redesign was a success and received an award 
for design excellence. 

• The online community helped to increase engagement and 
the forum caught on.  The company saw increased 
participation.  They exceeded 1000 forum posts within the 
first two months. 

• The website continues to grow and function as a rich 
environment that encourages brand loyalty among existing 
customers and provides value for potential buyers. This site 
now has over 40,000 forum posts and is still going strong! 
 

 

Thought you’d like to know that btp.com has just been awarded a 2013 
American Web Design Award by Graphic Design USA. 

 Thanks again for all your help! 

 

 

 

 

 

 

 

 

 

 

 

 


